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72% of the surveyed clients have used AREA
Events as their chosen venue in the last 6 months.
Out of the surveyed clients 48% of corporate
clients, 44% are government clients and 8% are
leisure clients.
68% of surveyed clients said they would follow
brands/companies they like on social media.
56% of surveyed clients had neutral opinions on
whether all brands/companies should have and
use social media.
100% of interviewed clients don’t follow AREA
Events on any social media platforms due to not
engaging posts
It can be easily distributed and reach a wider
audience.
 It is best to research and learn about your target
market and create specific social media strategies
for each market and platform 

Key Findings

P R O J E C T  O B J E C T I V E S :  
T h e  p r o j e c t  w a n t s  t o  f i n d  w a y s  t o  i n c r e a s e  s o c i a l
m e d i a  e n g a g e m e n t  a n d  b r a n d  a w a r e n e s s  f o r  A R E A
E v e n t s .  

H O S T  O R G A N I S A T I O N :  
A R E A  E v e n t s  i s  a  c o n f e r e n c e s
a n d  e v e n t s  v e n u e  b a s e d  i n
W e l l i n g t o n .  T h e y  c u r r e n t l y
a t t r a c t  m o s t l y  c o r p o r a t e
c l i e n t s .  T h e y  a r e  w a n t i n g  t o
n o t  o n l y  a t t r a c t  n e w  c o r p o r a t e
c l i e n t s  b u t  a l s o  r e a c h  n e w
l e i s u r e  c l i e n t s .  

M E T H O D O L O G Y :  
T h e  p r o j e c t  u s e d  a  s h o r t  s u r v e y  a n d  s h o r t
i n t e r v i e w s  t o  g a t h e r  d a t a .  T h e  s u r v e y  w a s
c o n d u c t e d  o n  2 5  p e o p l e  a n d  i n t e r v i e w e d  1 0  c l i e n t s .   

R E C O M M E N D A T I O N S :  
I t  i s  r e c o m m e n d e d  f o r  A R E A  E v e n t s  i n  t h e  s h o r t
t e r m  t o  f o c u s  o n  b u i l d i n g  t h e i r  F a c e b o o k  a n d
L i n k e d I n  p l a t f o r m s  a n d  c r e a t e  i n d i v i d u a l  s o c i a l
m e d i a  s t r a t e g i e s  f o r  e a c h  p l a t f o r m .  A R E A  E v e n t s  i s
r e c o m m e n d e d  t o  r e s e a r c h  t h e i r  i d e a l  t a r g e t
m a r k e t  a n d  c a t e r  t o  t h e  s o c i a l  m e d i a  s t r a t e g y  f o r
t h e  m a r k e t .  A R E A  E v e n t s  s h o u l d  e n s u r e  t h a t  a l l
p o s t s  m a d e  o n  s o c i a l  a r e  p u r p o s e f u l  a n d  a r e
r e l e v a n t .


